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OFFERING SUMMARY QTCG

OFFERING:

OFFERING PRICE $5,400,000

CAP RATE 4.25%

NOI $229,500

PROPERTY SPECIFICATIONS:

ADDRESS 13725 Immokalee Rd, Naples, FL 34120
BUILDING 19,432+ SF
ACREAGE 217+ AC

EXPECTED OPENING August 2025

LEASE TYPE Ground Lease (Absolute NNN)

LEASE GAURANTY Aldi (Florida) LLC

LANDLORD

N
RESPONSIBILITIES
INCREASES 8% Every 5 Years Including Options
LEASE TERM 20 Years
REMAINING
RENT o
COMMENCEMENT U 142025 LOCATION:

This brand-new Aldi is located in one of Florida’s most prestigious cities, Naples, FL.

OPTIONS Four (4) Five Year Options

Northeast Naples has seen tremendous growth over the last 5 years and continues
to lead Collier County growth inland as home builders compete to find larger tracts of
land. This new Aldi is situated in the direct path of access to Collier County’s newest
City, Big Cypress. Planned and approved for over 8,000 new homes, the Town of Big
Cypress will add another 11,000 residents to the exploding Northeast Naples market.

LEASE EXPIRATION  July 31, 2045

TRAFFIC COUNTS Immokalee Rd: 56,500 AADT




RENT ROLL & INVESTMENT HIGHLIGHTS

QTCG

LEASE TERM
TENANT SQUARE FEET LEASE START LEASE END BEGIN
ALDI 19,432 July 14, 2025 July 30, 2045 July 2025
July 2030
July 2035
July 2040

LOCATED IN THE PATH OF EXPLOSIVE
POPULATION GROWTH - TOWN OF BIG CYPRESS

» Brand new Town of Big Cypress recently received final
approval

» At full buildout, Big Cypress is expected to have over 8,000
new homes

» 11,000 new residents expected along with thousands of new
jobs and schools

RENTAL RATES
INCREASE MONTHLY ANNUALLY OPTIONS
8% $19,125.00 $229,500.00 4 (5-Year)
8% $20,655 .00 $247,860.00
8% $22,307.33 $267,688.00
8% $24,091.92 $289,103.00

8% Increases Every 5 Years

LONG TERM SECURITY | ZERO LANDLORD
RESPONSIBILITIES | RENT INCREASES

» Brand new building featuring a 20-year ground lease base term
secured by Aldi (Florida), LLC

» Inflation fighting 8% increases every 5 years including option
periods

» Truly passive investment with zero Landlord responsibilities
throughout

MARKET LEADING CREDIT | RAPIDLY EXPANDING GROWTH
 ————

» Aldi ranked among the top 100 most reputable companies in
the world

» US retail sales over $40 billion annually

» Plans to open more than 800 new locations in the US in the
next 4 years

» Commitment to over $9 billion in new store investments

IMMEDIATE TRADE AREA STRENGTH

» High credit immediate co-tenancy in McDonald’s, Chase Bank,
7-Eleven and Autozone

» Situated in front of a brand new 400-unit Class A multifamily
community — Vintage Naples Apartments

» Trade area traffic drivers include Publix, Corkscrew Middle
School and Palmetto Ridge High School — over 3,000 students
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ALDI RENDERING QTCG




REGIONAL LOCATION
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RETAIL/RESIDENTIAL MAP QTCG

VILLAGE WALK

850+ UNITS

TALL PINES
150+ UNITS

N

Ave Maria

21 MIN 114.6 MILES

L

Ave Maria currently has 15,000 residents, & a projected 40,000
residents at completion. There are currently 1,500 college
students attending Ave Maria University.

WATERWAYS OF PALMETTO RIDGE ORANGE BLOSSOM
NAPLES COMMUNITY HIGH SCHOOL RANCH & GROVE
423+ UNITS 2,000+ STUDENTS 1.950+ UNITS

CORKSCREW PENDING
MIDDLE SCHOOL MULTI-FAMILY
875+ STUDENTS 300+ UNITS

TERRENO
PLANNED
651+ UNITS

TWIN EAGLES
700+ UNITS

VALENCIA GOLF &

COUNTRY CLUB
800+ UNITS

IMMOKALEE RD 142%11:+\VPDJ

VALENCIA TRAILS

853+ UNITS

GOLDEN GATE ESTATES

26,000+ POPULATION




TOWN OF BIG CYPRESS QTCG

TOWN OF AVE MARIA

OVER 15,000 RESIDENTS. Ave Maria

is ranked 18th on the prestigious list
of 50 Top-Selling Master-Planned
Communities in the United States.

AVE MARIA UNIVERSITY
1,500 College Students

TOWN OF BIG CYPRESS



RETAIL MAP QOTCG
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DEMOGRAPHIC PROFILE

QOTCG

KEYFACTS 36,961  42.7  $129,744

POPULATION MEDIAN AGE AVG HH INCOME
5 MILE RADIUS

2,046 Q. 7,763

TOTAL BUSINESSES  [L)1) TOTAL EMPLOYEES

BUSINESSES

INCOME ﬁ[ I;I$E:|D-I g\lé!-l I’-IAII-N§0§I E @‘HF iﬁcﬁ p I::)AZII-NZCI-O ME

1 MILE 3 MILE 5 MILE
2024 Estimated Population 2,760 15,608 36,961
2029 Projected Population 3,510 19,279 44,565
2020 Census Population 2,720 15,271 33,819
2010 Census Population 2,491 10,566 24,640
Projected Annual Growth 2024 to 2029 5.4% 4.7% 4.1%
Historical Annual Growth 2010 to 2024 0.8% 3.4% 3.6%
2024 Median Age 42.0 42.3 42.7
2024 Estimated Households 895 5,287 12,632
2029 Projected Households 1,105 6,290 14,650
2020 Census Households 881 5,011 11,163
2010 Census Households 776 3,406 7,895
Projected Annual Growth 2024 to 2029 4.7% 3.8% 3.2%
Historical Annual Growth 2010 to 2024 1.1% 3.9% 4.3%
2024 Estimated Average Household Income $93,630 $127,947 $129,744
2024 Estimated Median Household Income $60,123 $94,266 $104,458
2024 Estimated Per Capita Income $30,374 $43,337 $44,344
2024 Estimated Total Businesses 174 854 2,046
2024 Estimated Total Employees 568 3,383 7,763
2024 Estimated Employee Population per Business 3.3 4.0 3.8

2024 Estimated Residential Population per Business 15.9 18.3 18.1



AREA OVERVIEW QOTCG

NAPLES, FLORIDA

Naples, located in Collier County on Florida’s Gulf Coast, remains a
premier destination known for its luxury lifestyle, pristine beaches,
and world-class golf courses. As of 2025, the city boasts a population
of approximately 19,421 residents. Naples is a principal city in the
Naples-Marco Island MSA, home to over 400,000 residents.

Naples has earned national recognition for its exceptional livability
and remains a consistent favorite for retirees, ranked among the top
destinations to retire in the U.S. With the second most golf holes per
capita in the country and the most in Florida, it has rightly earned the
nickname “Golf Capital of the World.”

The median household income in Naples is $140,833, reflecting
the area’s affluence. This is significantly higher than both the state
and national averages, underscoring the city’s economic prosperity.
The population skews older, with a median age of 67.6, indicative of
Naples’ appeal to affluent retirees.

Naples maintains a reputation for safety, with a total crime rate of
approximately 1.66 per 100 people. This is 28.5% lower than the
national average, highlighting the city’s commitment to maintaining a
secure environment for its residents and visitors.

Living in Naples offers residents a suburban-coastal feel with strong
community infrastructure, upscale retail and dining, and a walkable
downtown core. Residents enjoy an abundance of restaurants, parks,
and cultural institutions such as Artis—Naples and the Naples Zoo. Most
residents own their homes, and the city tends to lean conservative.
The public school system is highly rated, with the average school
earning an A- grade.
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PRESENTED BY:

QTCG .-

MATT FREDRICKSON DOUG OLSON JOHN PAULICH
Partner Partner Senior Advisor
239.334.3040

SOUTHWEST FL OFFICE Matt.Fredrickson@TrinityCRE.com

9450 Corkscrew Palms Cir,

Ste 101

Estero. FL 33928 © 2025 Trinity Commercial Group

This information is considered accurate, but not guaranteed. TCG has been engaged by the owner of the property to market it for sale. Information concerning the property described herein has
been obtained from sources other than TCG and we make no representations or warranties, express or implied, as to the accuracy or completeness of such information. Any and all references
P: 239 334.3040 to age, square footage, income,expenses, and any other property specific information are approximate. Any opinions, assumptions, or estimates contained herein are projections only and used

for illustrative purposes and may be based on assumptions or due diligence criteria different from that used by a buyer. Buyers should conduct their own independent investigation and rely on
those results. The information herein is subject to change.





